
Movement  
Builders



PRINCIPLE #2 
Comprehensive 
Assessment
Comprehensively assess 
company impacts and material 
issues.

Complete full B Impact Assessment 
at single business unit level, 
increasing scope annually.

Produce and share publicly  
a materiality report.

PRINCIPLE #3 
Continuous Improvement
Make continuous, meaningful 
improvements to the company’s 
social and environmental 
impacts.

Show annual progress towards 
achieving 3+ goals on material 
aspects of the business’s overall 
social and/or environmental impact. 

Establish management strategies 
on the most material issues 
relevant to the business.

PRINCIPLE #4 
Collective Impact
Work with peers, B Corps and 
other stakeholders to create 
collective impact on audacious 
goals. 

Join at least one collective impact 
group to connect with other 
companies and stakeholders 
working toward common goals 
(e.g. Sustainable Development 
Goals.)

PRINCIPLE #5 
Public Transparency
Transparently report progress. 

Produce an annual, comprehensive 
impact report that is transparent to 
the public.

Report should include progress 
toward meeting material goals 
identified in Principle 3.

PRINCIPLE #6 
Stakeholder Governance
Work toward alignment of 
governance structures to create 
stakeholder value.

Sign a public letter to build critical 
support within corporate leadership, 
capital markets and policymakers 
for the changes necessary to create 
governance structures that align 
the purpose of business with the 
interests of society. 

And, collaborate with B Lab 
to engage collectively with key 
shareholders and policymakers 
around potential corporate 
governance and legislative  
changes that would align the 
purpose of the business with  
the interests of society.

PRINCIPLE #1 
Credible Commitment
Make credible commitments  
to concrete actions that support  
the B Corp movement.*

CEO signs Declaration  
of Interdependence. 

Share publicly company’s 
commitment to meet six core 
principles.

Commit to supporting  
the B Corp Movement.

B MOVEMENT BUILDERS 

In 2019, a group of  
leading multinational 
companies will announce 
their commitment to build 
the B Corp movement 
together by committing  
to the following 
principles:

We can  
be better. 
Together.



Why participate in B 
Movement Builders? 

1. Build trust, credibility, and 
brand value with employees, 
customers and other stakeholders 
by committing to concrete actions 
that align your business with the 
community of B Corps—the most 
credible leaders in responsible 
business.  

2. Build a movement to redefine 
success in business so the purpose 
of business is to serve society, 
not just shareholders alongside a 
small group of peers. Get in on the 
ground floor and help create and be 
identified with a powerful paradigm 
shift. 

3. Fix the source code error in 
our broken economic system--
shareholder primacy.

4. Combat short termism by 
aligning your investors to build long 
term value. 

5. Attract press through program 
launch, progress on commitments 
and goals, collective actions, and 
leadership on shifting expectations 
and narrative about the role of 
business in society. 

6. Collaborate with and learn 
from the innovative B Corp leaders 
like Patagonia, Ben & Jerry’s and 
~3,000 other leading businesses 
across 150 industries and 60 
countries. 

7. Increase employee 
engagement by providing 
opportunities to build their skills and 
network through engagement in the 
B Corp movement.

Who are the B Movement 
Builders: 
B Movement Builders are leading 
large and multinational companies 
who seek to build and support the 
B Corp movement, creating a new 
narrative about the purpose  
of business. 

Movement Builders may already 
have B Corp subsidiaries, be 
on the path to Certification 
themselves, or simply aspire to 
increase their impact by learning 
from and collaborating with the 
global community of Certified B 
Corporations. 

Together, Movement Builders will 
use their scale and influence to 
build the B Corp movement and 
create meaningful impacts within 
their companies, as well as in their 
countries of operation and in the 
global public capital markets. 

Why  
Join Us? 

What do 
you get? 
Community  
of Practice

 Leadership 
engagement   
½ day session 

 Participation in 
2-day summit with 
Movement Builders 
and Stakeholder 
council 

 Participation in B 
Corp events and 
retreats 

 Invitations to 
private leadership 
and C-suite 
gatherings 

 Participation in 
collective impact 
groups, such 
as the B Corp 
Climate Collective, 
in collaboration 
with B Corps and 
Movement Builder 
peers  

 Participation in a 
peer group with 
other multinationals 
to collaborate with 
and learn from 
throughout your B 
Corp journey 

 Marketing/
Comms

 Participation in 
thought leadership 
moments including 
events, interviews, 
and articles

 Messaging toolkits 
to clarify and 
crystalize how, 
where, and when 
to talk about 
the Movement 
Builders program, 
and leverage for 
company PR 

 Commitment from 
B Lab to amplify 
your brand on 
social media and B 
the Change

 Customized 
Support 

 Account manager

 Customized 
support to chart 
a path to meet 
Commitments 

 Workshop on 
using the BIA for 
your company (as 
needed) 



The B Corp  
Declaration of  
Interdependence

This economy is 
comprised of a new 
type of corporation—the 
Certified B Corporation—
which is purpose-driven 
and creates benefit for 
all stakeholders, not just 
shareholders.

As B Corporations and 
leaders of this emerging 
economy, we believe:

That we must be the 
change we seek in the 
world.

That all business ought to 
be conducted as if people 
and place mattered.

That, through their 
products, practices, and 
profits, businesses should 
aspire to do no harm and 
benefit all.

We envision 
a global 
economy that 
uses business 
as a force  
for good.

To do so requires 
that we act with the 
understanding that we are 
dependent upon another 
and thus responsible for 
each other and future 
generations.

Contact  
kpeck@bcorporation.net to 
learn how your organization 
can support a movement of 
people using business as a 
force for good. 

For more information: 
bcorporation.net/about-b-lab


