
After you certify



The B Corp Certification Process

Achieving B Corp 
Certification marks an 
important milestone in 
your transformational 
journey of measuring, 
managing and     improving        
your impact as a business. 
It also marks the start of 
an exciting new chapter as 
you join a dynamic and 
supportive       community 
of like-minded companies 
– in the UK and across the 
       world – using business 
as a force for good.



The B Corp Certification Process

After the rigorous and 
challenging review 
process, you can begin 
to enjoy the benefits of 
being part of the global 
B Corp Community.

Get involved with 
a working group
Collaborate with other B Corps on areas 
like People & Culture, Regenerative 
Agriculture and Sustainable Packaging.  

Join the B Hive
Connect with thousands of peers on 
our online networking community.

Connect locally
Join other B Corps in your area to raise 
awareness of the B Corp movement and 
collaborate on issues close to home.

Find out how you can make the most of the community.

Start using the B!
Get the B Corp logo on your website 
and packaging to tell your customers 
about how you are using business as a 
force for good. 

Get campaigning
Join B Lab UK in driving forward the 
Better Business Act and connect with 
other B Corps to find out what they are 
passionate about.

Sign up for events
From masterclasses on reaching net zero 
emissions and the Circular Economy to B 
Corp Socials, there are plenty of 
opportunities to get involved.

https://bcorporation.uk/for-b-corps/
https://betterbusinessact.org/


Here are some of 
the creative ways B 
Corps are using the 
brand in their own 

marketing.
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The best way to do this is to actively use the B Impact 
Assessment throughout these years as a framework to 
inspire and track improvements.

B Corps recertify by updating their B Impact 
Assessment and ensuring all the information 
is accurate and up to date. This is important 
as the BIA itself is updated every three years 
to stay relevant to evolving best practice in 
social and environmental standards. As 
before, the assessment is then submitted, 
documentation is provided and the score is 
verified by B Lab.

You’ll be contacted by B Lab when it’s time 
to start the recertification process and you 
can join our Impact Improvement 
Programme, which champion best practice, 
sharing between B Corps, and guides you 
through your impact improvement journey.

In order to maintain certification, 
all B Corps must recertify every 
three years. 

Recertification
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During the two-year period between certifications, all B 
Corps are required to publish an annual report. This is to 
foster regular, open communication with your stakeholders, 
to demonstrate your current progress and future plans and 
prove to the wider community that positive impact on 
people and the planet is achievable. It is also a key 
component of your commitment to using business as a 
force for good, as detailed in the B Corp Legal Requirement.

Annual impact reporting

Who is the report for?

What to include in your report

Strategic Report

An Impact Report is written for anyone with a 
vested interest in the company and on whom 
the success of the business depends. This 
will include internal stakeholders (staff, 
directors, board members) as well as your 
wider audience (customers, partners and 
suppliers).

While the most appropriate composition and 
presentation of the report will depend on the 
context of your business and stakeholders, 
you should aim to include details of anything 
performance or operations-related that may 
significantly affect your social and 
environmental impact now and in the future.


As a B Corp, you focus equally on people, 
planet and profit, so, if possible, aim to 
integrate your financial reporting with your 
Impact Report. This demonstrates to 
investors that social and economic impact 
are inherently interlinked. 

Under the Companies Act 2006, B Corps that 
meet a specified size threshold are also 
required to prepare a Strategic Report, the 
focus of which is for shareholders to 
understand whether directors have carried out 
their duties. These B Corps may choose to 
publish the Impact Report as part of their 
Strategic Report or separately. 

Who should write your report?

Creating an Impact Report is a team effort. 
Ask your stakeholders which of your impact 
areas they are most interested in, engage the 
right staff to co-ordinate the process, capture 
insightful data, share real-life stories they’re 
proud of and make it look visually appealing.

Tools to help you measure and 
report your impact

Sharing your impact report

You can use your previous year’s B Impact 
Assessment score to report your social and 
environmental performance and benchmark 
this against the previous year’s scores, 
though it should be clearly stated that these 
are unverified by B Lab’s Standards Team.


You may also wish to measure against other 
social and environmental standards relevant 
to your organisation – for instance, by 
tracking your progress towards Sustainable 
Development Goals (SDGs). 

For transparency, the finished report should 
be circulated to key stakeholders and 
investors and published on your website. 
While not obligatory, your company may also 
choose to lodge the report with Companies 
House.

https://sdgs.un.org/goals
https://sdgs.un.org/goals
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88% of 
B Corps would 

recommend 
certification 

to other 
companies

B Corp Community insights

B Corps Community Survey, 2021




